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Actor and “Hometown Energizer” Michael Shannon talks about The 
Hometown Project during his appearance on The Tonight Show.

“I was part of this amazing thing called The 
Hometown Project, and it encourages people who 
have a little bit of notoriety to go back to their 
hometowns, and get people excited about local 
elections and voting. 

And so I went back to Kentucky, played some 
music… we had local candidates come up and 
talk… It’s a really positive way to do something.”

~Michael Shannon



The Hometown Project encourages cultural leaders from all walks of life to return to their hometowns with the 
goal of bringing attention to local campaigns and issues important to the community. 

The Hometown Project connects well known individuals, called Hometown Energizers, with local candidates 
running for city council, school board, state legislature and more. The overall goal is to provide an elevated 
platform in hometowns across America so that exciting local candidates have access to and can connect with a 
larger community. This creative approach helps to educate people about the importance of voting all the way 
down the ballot, where local elected officials make decisions that affect people’s lives on a daily basis. 

Local candidates are the next generation of leaders yet are often discouraged, struggling with under-funded 
campaigns with low visibility. The work of The Hometown Project offsets costs of digital advertising and 
marketing campaigns while utilizing the notoriety of Hometown Energizers to bring attention to local elected 
positions and campaigns. 

The Hometown Project helps garner an expanded audience for candidates, translating to candidate recognition 
and higher voter turnout, which can make a significant difference in small races that are often decided by just a 
few hundred votes. 
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In 2018, The Hometown Project provided support to 37 local candidates in 
14 key states, in addition to creating state specific voter registration videos.
Whether at a concert in Kentucky, a rally in Texas, or in our videos on social 
media, the content created by these “Hometown Energizers” engaged and 
energized hundreds of thousands of voters in local communities in the 2018 
year.

Each “Hometown Energizer” engagement was unique and in collaboration 
with Planned Parenthood, Run for Something, People for the American Way, 
and local organizations.

2018 overview



2018 states

State Win Loss
Arizona 3 1
Florida 4 1
Iowa 1
Kentucky 1 3
Maine 1
Michigan 3 2
New Jersey 2
New Mexico 2
North Carolina 1 1
Ohio 2 1
Pennsylvania 1
South Carolina 3
Texas 2
Wisconsin 2
Total 21 16

• We purposefully choose candidates in tough, competitive races, in order to 
maximize the potential impact of our Hometown Energizers. 

• 12 of 14 states where we did electoral work in 2018 were red states won by 
Republicans in the 2016 presidential election. 



Victoria Steele 
AZ, SD 9

Adam Ragan
Tucson Unified 
School Board

Randy Friese
AZ, HD 9

Janet Cruz
FL, SD 18

Pamela Powers 
Hannley. AZ, HD 9

Emma Collum
FL, HD 93

Denise Gray
KY, SD 28

Laura Winn
MI, HD 24

Jessica Miranda
OH, HD 28

Georgia 
Cassidy
NJ, Point 
Pleasant Beach 
Council

2018 candidates

Fentrice Driskell
FL, HD 63

Joshua Simmons
FL, Coral Springs 
City Commission 
Seat 4

Molly Donohue
IA, HD 68

Adam Hattersley
FL, HD 59

Josie Raymond
KY, HD 31

Adrian Wallace
KY, Lexington 
Council-at-Large

Liz Sheehan
KY, Lexington 
Council 5th District

Mari Manoogian
MI, HD 40

Chloe Maxmin
ME, HD 88

Erica McAdoo
NC, HD 53

Dayna Polehanki
MI, SD 7

Mallory McMorrow
MI, SD 13

Katie Muth
PA, SD 44

Henry Yanez
MI, SD 10

John Bucy III
TX, HD 136

Carrie Counton
SC, HD 19

Helen Pendarvis
SC, HD 35

Erin Zweiner
TX, HD 45

Lucy Hoffman
SC, HD 10

Phil Robinson
OH, HD 6

Cassimir Svigelj
OH, HD 16

Stephanie 
Garcia Richard
NM, Land 
Commissioner

Steve Fischmann
NM, Public 
Regulation 
Commissioner  
District 5

Ashton Clemmons
NC, HD 57

Gina Walkington
WI, HD 61

Lori Hawkins
WI, SD 21

Don Rodgers
NJ, Point 
Pleasant Beach 
Council



The Hometown Project and our electoral partners support and give voice to 
progressive, diverse candidates who are connected to their communities and 
have a proven record of constructive, positive work within their districts. We 
make a dedicated effort to ensure diversity of our candidates from many 
perspectives including gender, age, and ethnicity. Our goal is to ensure that 
our candidates are informed, balanced representatives and reflections of the 
community they serve.

2018 candidates

37     total Candidates

35%   Candidates of color

68% women Candidates

6 of our races were determined by a margin of less than      500 votes

19 of our races were determined by a margin of less than  5,000 votes

31 of our races were determined by a margin of less than10,000 votes



Energizers are well known cultural leaders (artists, actors, athletes) who 
volunteer their time to participate in local politics and initiatives in their 
Hometown. Whether in person at a community event or online through 
heightened visibility on social media, the engagement of Energizers 
provides an expanded platform for local voices to be heard and inspires 
a more active, engaged, educated electorate.

2018 ENERGIZERS



An overwhelming number of our candidates found that the support and involvement 
of The Hometown Project helped: 
• Boost morale among campaign volunteers and staff at a much needed time.
• Drive traffic to social media pages.
• Energize voters and motivate voter turnout
• Reach key demographics in a new way & with a different message

Candidate testimonials

It was a wonderful surprise & while I 
have always liked Kate Walsh's acting I 
had no idea she was from Tucson and 
to suddenly see a video of her in 
Tucson, telling my community why they 
should vote for me was huge!

Thank you so much for this creative 
approach to building community. You 
and Kate, made a difference. I am 
humbled and grateful.

~Victoria Steele
Arizona State Senator
District 9

The Connie Britton video provided 
a unique opportunity for digital 
engagement and fundraising. It also 
allowed us to key in on needed 
demographics in suburban women 
and young people familiar with her 
work and activism.

~John Bucy III
Texas State Representative    
District 136

Ron Livingston is obviously from 
this area and brought attention to 
my campaign. His presence on my 
Facebook feed spread quickly and it 
caused a lot of attraction to my 
page. This was extremely helpful 
and I am extremely appreciative of 
all of you who do these things for 
candidates.

~Molly Donohue
Iowa State Representative  
District  68



DATA 

2018 IMPACT

Post-election, The Hometown Project conducted a full candidate feedback survey to learn more about the specific 
needs of candidates, ways in which our work was most effective and where we can improve in the future. It is 
challenging to calculate and quantify which of the thousands of actions that go into a campaign’s victory is the 
determining factor– it takes a number of organizations and individuals working together to make legislative change. 
But the positive local press, volunteer excitement, and exponential online traffic & viewcounts generated by a 
Hometown Energizer are all tangible and significant benefits to local candidates who are often under-funded and have 
low visibility.



• The positive effects of having a local “hometown hero” 
supporting a local candidate are easy to identify.

• Actor Ron Livingston, from Cedar Rapids, Iowa, made a 
video supporting Molly Donahue for Iowa House 
District 68.  

• Our partner organization Planned Parenthood Voters of 
Iowa, released the video locally on October 31st, 2018 
through their Facebook and Twitter page Planned 
Parenthood Voters of Iowa.  

• This screen shot shows the engagements, viewcount, 
and comments through Election Day, November 6th, 

2018. 

• The comments are positive and local, with 109 shares 
and 6,200 views.

How energizing works



• All online content views were organic and 
no paid advertising was used. 

• Ron Livingston does not use social media, 
so the vast majority of these views and 
viewer engagement were driven in the 
local area.

• With 6,200 views, Ron Livingston’s video 
has substantially more views than any 
other video released by Planned 
Parenthood Voters of Iowa during the 
election cycle. Most of the other 
candidate videos are well below 400 views

• Molly Donahue used Ron’s video as her 
“pinned tweet” for the final week leading 
up to Election Day. She won her race by 
1,629 votes.   

Hometown in IoWA



Actor Connie Britton made two videos for candidates 
near Austin, Texas, where she filmed the show 
“Friday Night Lights” for many years.

In comparing the viewcounts on the Planned 
Parenthood Texas Votes Facebook site, Connie 
Britton’s two videos combined for over 10,000 
views, (4,045 for John Bucy III and 6,300 for Erin 
Zwiener) whereas no other video posted in the fall 
of 2018 reached even 600 views.  John Bucy III won 
his race by 7,508 votes, and Erin Zwiener won by 
just 2,676 votes.

Hometown in texas



• Even in races where The Hometown Project did not help to 
provide a winning margin, the effect of local outreach from a 
well known Hometown Energizer brought voters into the 
political arena, and helped in races up the ballot.

• ‘Orange is the New Black’ star, Danielle Brooks’ video, 
posted on Twitter and Instagram, received significant press 
coverage and view counts. 

• In addition to television coverage on ABC Columbia, leading 
South Carolina newspaper The State ran a feature on her 
video. The paper emphasized her endorsement of the 
governor, as she chose to give visibility to other officials in 
addition to Helen Pendarvis, who was running in her 
hometown area of Greenville SC for State Representative. 

Hometown in SOUTH CAROLINA

• Actor Danielle 
Brooks posted on 
Instagram, which 
garnered over 80,000 
views in just a few 
days.  The local 
engagement is 
reflected in 
comments.



Republican incumbent Bill 
Chumley ran unopposed in 
the South Carolina House 
of Representatives District 
35 general election.

Republican incumbent Bill 
Chumley ran unopposed in 
the Republican primary 
and was unchallenged in 
the general election.

Republican incumbent Bill 
Chumley ran unopposed in 
the primary and 
unopposed in the general 
election.
Chumley- 100%.     (16,786 votes)

Democrat Helen Pendarvis
challenged Republican 
incumbent Bill Chumley in 
District 35 for the South 
Carolina State House of 
Representatives. 
Chumley- 65.22% (11,437 votes)
Pendarvis- 34.59% (6,071 votes)

With an eye towards future elections, Danielle 
Brooks supported Helen Pendarvis, a woman of 
color, in her race against  a longtime 
Republican incumbent.

Though Ms. Pendarvis did not win, for the first 
time in close to a decade, the people in her 
district had a choice and 6,000 people were 
able to cast their ballot for a candidate that 
shared their values and have their voice be a 
part of the democratic process.

This builds momentum for future candidates, 
advocacy, and local civic participation.

2018

Progress & visibility

2016

2014

2012



Candidates were thrilled by the support of the 
Energizers, as evidenced by their postings on 
social media.

Hometown voices

14.5K views  3 comments  8 shares



The Hometown Project plans on using the momentum of our work in 2018 to pursue wide 
ranging goals for 2019, including Energizer involvement in motivating voter turnout in 
municipal elections.

We provide a clear, much needed benefit to local candidates, our grass roots partners, and 
individuals who are well-known, politically active, and ready to make meaningful change in 
their communities.

In 2019, The Hometown Project plans to…

• Focus on voter registration efforts and key races with state legislative and gubernatorial races 
like New Jersey, Virginia, Mississippi, Kentucky and Louisiana 

• Work with key partners on state and local election support both online and in person.

• Continue to provide support to candidates and local initiatives at no cost to campaigns or 
partners. 

• Continue to grow our pool of Hometown Energizers, with a specific goal of engaging the 
athletic community and a younger demographic of Energizers.

• Build funding base of support for 2019 and 2020 initiatives.

In 2019



THANK YOU

Peter Salett
Founder & Chair of Advisory Board
peter@thehometownproject.org

THE HOMETOWN PROJECT
68 Jay Street Suite 401

Brooklyn, NY 11201
310.691.9312

www.thehometownproject.org

Erin Frederick 
Executive Director 
erin@thehometownproject.org

Connie Britton
Actor, Producer and Activist

Josh Charles
Actor and Activist

Billy Crudup
Actor and Activist

Jason George
Actor, Producer and Activist

Colin Greer
President of the New World Foundation

Whit Jones 
Founder of Lead Locally 

Tim Murphy
Author and Activist

Edward Norton 
Actor, Filmmaker and Activist

Laura Dawn 
Founder of Art Not War

Joel de la Fuente
Actor and Activist

Kelly Convirs-Fowler
Virginia House of Delegates

ADVISORY BOARD

Piper Perabo
Actor and Activist

Peter Salett
Musician & Founding Chair 

The Hometown Project

mailto:peter@thehometownproject.org
http://www.thehometownproject.org/
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